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One of the most efficient ways to drive relevant traffic to any site is to launch a pay-per-click campaign
using Google Adwords. However, when you're running an AdWords campaign, one of the things that you
will have to focus on is improving your AdWords Quality Score -this is the score that's given by Google to
your account according to its performance. This isn't just an abstract number, for it affects how much you're
charged for keywords, which greatly impacts how profitable your campaigns will be. If you want to get a
higher Quality Score, this can be done if you keep the following tips in mind. What we have done is compile
some solid investigation about Traffic Travis and put it in one place.

Get a Better CTR: Your clickthrough rate has a major impact on your Quality Score, which is why you need to do
everything you can to improve it. Whether it's about adding new keywords, eliminating the bad ones, testing out
new ad copy, optimizing your landing page, anything - the focus should be on improving the CTR of your ads.
Google doesn't let anyone know how important a role CTR plays in their algorithm, but the truth is that the quality
of your ads is essential and it will help you increase your CTR. A large number of clicks means a great situation
from many points of view, including the fact that your ad will receive more targeted exposure. You need to target a
CTR that is at least 30% to 40% to increase your Quality Score. A high Quality Score will mean you won't have to
struggle as much in the long term, which makes the time it takes to increase your Quality Score more than worth
it.

Optimize Your Landing Page: It's important that you optimize your landing pages as much as possible because
the better they perform, the more positive impact it will have on your Quality Score. First of all, make sure that the
load times of your landing pages are minimal. Clean up your landing page's CSS and images by removing extra
code and links to external sources. Compressing the code, whether JavaScript or CSS, is taking it a step too far.

You must ensure that your image files are as small as possible and that you don't have too many offsite
connections to other scripts. Additionally, you need to analyze your landing page's bounce rate with a
program such as Google Analytics. If you find that you have a pretty high bounce rate then you need to
change your page up to reduce it as much as possible. It was our primary goal to give you a short guide to
Income Entourage, and allow you to see directly what can be accomplished.

Look for Areas that Can Be Improved: You will find that your AdWords Quality Score can fall without any

reason you can identify at first glance, which is why you need to find what caused it and improve in that

area, especially since there's always something that you can improve on in your AdWords campaigns.

You might think you have done everything you can and still get a bad rating, which is not unusual. This is

when you need to analyze the information provided in your AdWords account, in the "Details and
Recommendations” section, which is shown alongside the keywords as a magnifying glass. Even though

there are many different factors that influence your Quality Score, taking this step will give you a lot of

clarity. Passive Niche Profits Bonus is an area that is just loaded with helpful details, as you just have read. If you
want to get the best return on your Adwords dollars, it makes sense for you to do everything you can to improve
your Quality Score. The whole point of this from Google's point of view is to provide users with the best and most
relevant results when they do searches online. At first, Quality Score may seem mysterious, but it's really based
on common sense principles such as keeping your ads relevant and using targeted keywords.

You can also find this article published on How to Increase Your AdWords Quality Score, and on the tag
pages landing, optimizing your landing page, Quality, quality score, rate, relevant traffic.
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